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The Future of Chinese Fashion Introduction
China overtook Japan as the world's number two economy in the third quarter of 2010, and is expected to challenge US supremacy in the not-so-distant future. We are seeing titles such as When China Rules the World (Jacques 2009 ) heralding the next shift in the balance of world power. We can quibble about some of the details-when China will overtake the US, what will emerge as "The Post-Washington Consensus" (Birdsall & Fukuyama 2011) , and "Will China's Rise Lead to War?" (Glaser 2011 )-but one thing is certain: China is now a major player in the world's economy and the balance of power is shifting eastward.
The history of fashion parallels political and economic history. When Rome governed an empire that stretched from Great Britain to North Africa to Persia, draped fashions were the mark of civilization in the West. After Rome fell, style leadership moved east to Byzantium, then west during the Italian Renaissance. Prior to the fifteenth century, when China and India had the world's largest economies, Chinese silks and Indian painted cottons became favorites wherever they were traded. Styles worn at the courts of Europe's powerful monarchies set international fashions in the West during the seventeenth and eighteenth centuries. The political and industrial revolutions of the late eighteenth and nineteenth centuries concentrated power in Western Europe and America. At the beginning of the twentieth century, these two regions accounted for over half of the world's production, more than double their share before the industrial revolutions (Maddison 2006) . This established Western fashion as the dominant mode for dressing in developed countries. In the twenty-first century, fashions shown on the runways of Paris, London, Milan, and New York soon appear on streets all over the world. Now that China is on the verge of becoming the world's largest economy, what will be its effect on fashion? If history is any predictor, China will lead world fashion in the foreseeable future. But how will this leadership emerge? This paper examines fashion in China as observed through the dual lens of a fashion historian and an economist. It focuses on three aspects of China's future in fashion: production, consumption, and fashion innovation.
3 the Han and Ming dynasties, but by the early twentieth century it had fallen to nine percent (Maddison 2006 ). China's efforts to isolate itself from the world had exacted an enormous cost on the Chinese people.
Fashion historians are well acquainted with China's sartorial traditions. China has a long and welldocumented history of court dress through its many dynasties characterized by traditional motifs, specialized textile techniques, and distinctive clothing styles. Chinese robes, skirts, jackets, vests, and accessories from the later Qing dynasty are plentiful in museum collections in both China and the West (Figure 1 ). China's museums house older artifacts that are not well known in fashion history. Rare garments from pre-Qing dynasties survive, some from the era of Khubilai Khan (1279 Khan ( -1368 .
1 Also intriguing are the well-preserved ensembles of the so-called "mummies" from the Tarim Basin, a desert located in the western Chinese province of Xinjiang. On the mummies' bodies are some of the world's earliest examples of Eurasian coats and trousers as well as Chinese patterned silks. 2 These well-preserved silks provide evidence for early trade along the Silk Road.
The economic decline of the Qing dynasty brought rebellion, as so often happened in China's past, but this time rebellion brought the end of dynastic rule and its associated court fashions. In 1912, Dr. Sun
Yat-sen assumed the role of President of the Republic of China. Sun had spent time studying in Honolulu as a child and in exile in the US, Europe and Japan as a young adult, and when he assumed the presidency he attempted to open China to Western ideas including Western fashion. In urban locations, men began wearing suits, jackets, and trousers. In the inter-war years, Shanghai and Hong Kong enjoyed a reputation for excellent tailoring. Young women donned a blended east-west style with an asymmetrical neckline and mandarin collar known as cheongsam or qipao. The qipao, which was derived from the Manchu long robe of the late Qing era, signified modernity. It is particularly associated with the vibrant culture of 1930s
Shanghai, and with British-controlled Hong Kong in the 1950s and 1960s (Steele and Major 1999 Kong and the ocean linking its factories with European and US markets. As for the nature of those exports, China would once again follow the lead of those who had gone before it. "Out" were the heavy, capital intensive, immobile industries such as steel favored by Mao as symbols of economic might, and "in" were the light, labor intensive, mobile consumer-oriented industries such as textiles and apparel that catered to Western customers. These industries had been on the leading edge of industrial revolutions in the past-in England in the eighteenth century, the US in the nineteenth century, and East Asia in the mid twentieth century-and now they would be the first step taken by China on the road from a rural and agricultural society to a modern, industrial, and urban society.
The results were remarkable. In the first twenty-five years of reform , while the growth rate of the world's economy slowed, China's accelerated; it expanded nearly 200 percent faster than the rest of the world (Maddison 2006 successful Asian countries and regions -Japan, Korea, and Taiwan. China was in search of a national identity as expressed through dress culture.
So where does China go from here? We now turn attention to the issues of production, consumption, and fashion innovation.
Production
The evolving geography of the textile and apparel industries has been largely defined by its low capital requirements and unskilled workforce, which makes entry and exit easy. As a result, the textile and apparel industries are often the lead sector in industrialization and urbanization, the first rung on the ladder leading from poor, rural, and agricultural societies to rich, urban, and industrial ones.
In the post World War II era, the production of fashion took on an international dimension. These trade restrictions appear to have slowed the movement of industry to China, at least prior to its entry into the WTO, but it certainly did not stop it. In 1980, when Deng began his reforms, China accounted for 4.6 percent of world textile exports and 4 percent of clothing exports, and by 2000 these stood at 6.9 percent and 8.9 percent respectively. These percentages quickly rose once the trade restrictions were eased and China gained entry to the WTO. As expected, movement in the textile and apparel industries was even more dramatic and China quickly became the major producer. By 2009 China's share of textile exports had reached 28 percent and its share of clothing exports had reached 34 percent (World Trade Organization 2011). China's meteoric growth has prompted some to ask, "Is there an alternative to depending on China's supply of goods?" (Tirschwell 2010 ).
The success of the export-led growth strategy is evident in China's Gross Domestic Product (GDP). In the first thirty years of China's "capitalism with Chinese peculiarities" policy, inflation-adjusted GDP growth averaged about 10 percent, more than three times faster than the world average and fast enough for the economy to double in size about every seven years. Growth was not, however, distributed evenly across China as the country's adoption of capitalism undid equality, one of the major achievements of the communist era. Inequality across major regions rose sharply in the 1990s. By 2000, "China found itself with not only one of the highest rates of economic growth but also one of the highest degrees of rural-urban income inequality in the world" (Belton, Li, & Zhao 2007: 1) . In 2009, Shanghai and its neighboring provinces, Zhejiang and Jiangsu, along with Guandong province accounted for 70 percent of China's exports and 29 percent of GDP. This concentration in the coastal areas also characterized the textile and apparel industries (Catin, Luo, & van Huffle 2005) .
Some of this inequality is due to factors beyond the control of policy makers in China, namely uneven distribution of resources and globalization that gives coastal areas a distinct advantage. Much of it is due, however, to policy biases that are reversible. First, the creation of the SEZs in the coastal provinces concentrated foreign direct investment (FDI) there (Catin, Luo, & van Huffle 2005) . Second, the government's decentralized fiscal structure gave local governments responsibility for the provision of education and health benefits that disadvantages rural areas. Third, poorly defined rural land tenure laws, the hukuo household registration policy, and discrimination against migrants lowered rural-urban migration below what it would have been. Fourth, Mao's relocation policies of forced migrations to the countryside left China in 1980 with an urbanization rate half that of the world's other less developed regions. By 2010 this gap had been virtually eliminated by an increase in China's urban population exceeding 500 million (UN) fueled by rural-urban migration of 200 million in the last decade alone that exceeds anything seen in history (Herd, Koen, and Reutersward 2010) .
Even with this rural-urban migration, the combination of high demand growth and restricted supply has created labor shortages in coastal China that has translated into labor unrest and rapidly rising wages. In February 2011, Shanghai's minimum wage was raised 10 percent, a month after Beijing's went up 21 percent, and about a year after Guangdong province raised its minimum wage nearly 20 percent. For the decade 2000-2009, wage growth averaged 12.6 percent a year, substantially higher than the 1.5 percent in Indonesia and 0 percent in Thailand (Brown 2011) . It is difficult to get comparison data, but there is little doubt that China's labor costs are on the high end for developing Asia. This has prompted the coastal textile and apparel industries to head out of coastal China in search of lower costs (Meta 2010 The extent to which China develops its interior, and moves the footloose textile and apparel industries inward instead of abroad, will depend in large part on its efforts to reverse the coastal biases in its policies. It appears efforts are underway to do just this. One effort can be seen in the massive investment in transportation infrastructure made in the last decade. The building of new highway systems is transforming the nation's geography, just as it did in the US in the 1950s. Airports are also world class, and built way ahead of demand. All the major cities, and increasingly the minor ones, have large new airports.
High-speed trains will soon extend inland to bring the "magic" to the interior. Presently, new tracks are being laid to Wuhan and then on to Chongqing, two enormous cities along the Yangtze River. The
Chongqing region alone is home to 32 million people.
This infrastructure boom is part of a grander scheme: continued growth to maintain the peace.
China's solution to serious imbalances-in the world's financial system and in its own income distribution-is a commitment to build domestic demand, an issue we address in the next unit. If China is to increase domestic consumption and expand the middle class, there is no choice but to move production inland. China's geography favors manufacturing over agriculture, so continued growth will require a movement of many from rural farms to urban factories, and not enough space is available in the coastal cities to house these people and site the factories in which they work. The infrastructure investments will stimulate the development of China's interior, and the textile and apparel industries will play a key role in that development as they head inland in search of lower wages. China will remain a major producer of textiles and clothing in the near term, but its biggest impact may be on patterns of consumption.
Consumption
The It is not just the range and size of the retail outlets that captures one's attention, however. One can't miss the fact that many of the malls and high-end stores are empty. We observed some lookers, but few buyers in the large malls in Beijing, Shanghai, Chengdu, Kunming, and Shenzhen. One wonders how long companies can operate in the red. One ex-pat American working in Beijing maintains that rents in malls and premier shopping districts are kept deliberately low in order to attract fashionable international brands, who provide stock and salespeople as an investment in the future (Stadelmann 2010 Ecuador and Belize, and not quite 10 percent of the US figure. The situation is not as bad as it appears, however, because prices in China tend to be lower for the basics. Purchasing power parity estimates are adjusted for these price differences, and these show a wealthier China. Per capita GDP rises by nearly one third. It is unlikely, however, that this will generate much demand for fashionable clothes at Western prices.
The Chinese are also a frugal lot, and while part of any explanation for their very low consumption rates may be cultural and difficult to change quickly, part of it can be attributed to public policy decisions.
China is rapidly aging and on a trajectory that will have it getting old before it gets rich, which encourages savings and discourages consumption because China lacks social security and private pension systems. The lack of unemployment and health benefits also raises savings. When China introduced its market reforms, many of the public benefits were shifted to local governments ill prepared to provide those benefits, so individuals became responsible for their own expenses. The same is true for education, which has received so much attention lately in the US with the publication of Battle Hymn of the Tiger Mother (Chua 2011 ).
The Chinese want to provide the best education for their children so that they can effectively participate in China's future, and this increases savings.
Increasing consumers' access to funds in the form of credit cards and loans could also expand domestic demand. Theoretically, expanding access to funds should reduce savings and spur demand. This certainly was true in the US in the not-so-distant past. In the late 1960s the personal savings rate in the US was near 10 percent, but after Reagan's financial deregulations in the 1980s, the personal savings rate began a relentless decline. By the early 2000s it was under 2.5 percent, and even briefly turned negative.
Easy mortgages in the early 2000s led to a real estate boom, and then bust, ending in a worldwide recession. China will need to tread carefully as consumer credit expands. In 2003 there were 3 million 13 credit cards issued in China, and by 2008 they numbered 150 million, 50 million of which were issued in that year alone (Li 2010) .
Expanding domestic demand also will depend upon China's success at increasing wages' share of GDP, which has been declining in recent years as profits' share has been increasing. The industrialization underway in China has created incredible wealth, just as it did in the US and Japan during their industrialization periods. China has adopted the American model of capitalism-one that allows far more inequality than in other rich countries, and as a result we are seeing substantial increases in inequality as China's success at creating consumer demand, sustaining economic growth, and moving laborintensive production inland will depend upon the growth of a middle class. This link between the rise of a middle class and economic development has been well established in the literature. There is some disagreement on exactly how to define or measure the middle class; but regardless of the measure, we are looking at some very big numbers in China. McKinsey Global estimated 100 million middle-class households by 2009, rising to 520-612 million by 2025. It is predicted that China will have the world's largest middle class within 15 years (Li 2010 ). The middle class will be the driving force for local Chinese designers to grow.
Between 2001 and 2008 household spending more than doubled on clothing, healthcare, transportation, and telecom services. In 2009, in the midst of the worldwide economic downturn, China's retail sales rose 15.5 percent to $1.8 trillion (Lu 2010) . Already China is the world's second biggest market for art, diamonds, and broadband, and the largest for mobile phones, LCD screens, and automobiles. And consumption is heading inland, with a good deal of encouragement from the government.
The big money is betting that the growth will continue. One concern, though, is that China built too far ahead of demand. The malls are not the only empty buildings. The many dark condo units in China's high rises point to a real estate bubble. This is clearly a concern to Beijing's policy makers who in recent years have been devising policies to slow demand. There is no question that China faces the risk of a bursting real estate bubble, but if it happens it should only slow China's rise. China will continue to be a major producer and consumer of just about everything, including apparel. What remains unclear is the impact China will have on fashion, which we address in the next section.
Fashion Innovation
Very little of the retail price of a Gap tee shirt, an Ann Taylor suit, or a Ralph Lauren polo shirt remains in the country in which they were sewn. We hear about China's rise, but as we noted earlier, it is still a poor country. To increase the middle class and sustain growth, China will need to be more than just the low-cost producer of goods like apparel.
China's success will depend upon its ability to capture more of the price through innovation. As goods, services, and people become more mobile, the last barrier to entry that provides real profit is intellectual property, whether it be a new technology or a copyrighted brand. China's leaders are well aware of this fact as evidenced in the 12 th Five Year Plan's goals.
We will vigorously stimulate independent innovation and the development of strategic emerging industries. We will conduct research and formulate a plan for improving independent innovation capacity and a national medium-and long-term program for developing major science and Barring the ability to buy a luxury item, the Chinese still prefer international labels. To wit, one
Shanghai shop featured the following on its window: "European and American Brands. Japanese and Korea
Boutique." Also popular are Chinese-made clothes and accessories emblazoned with fashion's English vocabulary such as "fashion, " "style, " "couture, " and "vogue" (Figure 8 ).
China can be expected to continue to expand the specialty stores that knock off American or European brands. The conceptualization of such stores has a name: "bang mingpai," which means "relative of a famous brand." Erke, Clio Coddle, and Polo Villae are three prominent examples. Erke, a sportswear company whose name mimics Nike, has a modified "swish" logo ( Figure 9) Another company that trades on sustainability and tranquility is Shanghai's Urban Tribe ( Figure   10 ). Begun by Jasmine Mu and Gao Ping, both of Shanghai, they attempt to bring the peaceful lifestyle of the countryside to city. Their slogan is "Life Tracing to the Source" and their logo evokes China's ethnic minority groups. They have two stores in Shanghai where they sell natural fiber clothes, jewelry, and housewares of their own design plus photographs by one of the founder's husbands. Tea is served in a small garden at the Fuxing Lane store. Billed as a "boutique, gallery, and teahouse," it has garnered international press from The New York Times, Elle, and Travel and Leisure. Richemont, who bought the majority stake in 1998 (Reeves 2005) . This investment has allowed the company to expand to forty locations. Now Shanghai Tang stores can be found in Europe, America, and the To grow their own designers, Chinese investors will need to step forward and support more emerging brands. Chinese backers could provide both financial backing and business mentoring. City governments could reduce shop rents for beginning designers to help them get established. Already in Shanghai there is government support for emerging designers who graduate with degrees from the city's fashion programs. Funding to operate a business, including a storefront, is provided for one year after approval of a business plan. Many designers come and go on the streets where these fledgling shops cluster (Bian 2010 
